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FOREWORD

For a long time, East African
Breweries PLC, EABL, has been a
strategic partner to the Ministry

of Environment, Climate Change
and Forestry. It has supported the
exchange of knowledge, expertise,
and best practices, ensuring that
sustainable solutions are grounded
in scientific evidence, practical
feasibility, and broad-based
stakeholder engagement.
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Foreword By 1 p

HON. SOIPAN TUYA - Cabinet Secretary,
Ministry of Environment, Climate Change and Forestry

Together,

e stand at a critical juncture in history, where the urgent need to address climate we can continue
change, social inequality, and environmental degradation has never been more to accelerate the
apparent. The consequences of inaction are severe and far-reaching, impacting transition to a low-
communities, economies, and our planet’s delicate ecosystems. However, within this carbon economy.
challenge lies an incredible opportunity for transformation, innovation, and sustainable
development.

Within this context, the partnership between the government and private sector, for
sustainability, is a pivotal alliance that holds immense potential for driving transformative
change and achieving a sustainable future. We value collaboration and we value our allies —
we all have a role to play in ensuring a sustainable future for our children and their children.

While we at the Ministry possess the regulatory power, policy framework, and public mandate
necessary to set ambitious sustainability targets, establish standards, and create an enabling
environment for sustainable practices, the private sector brings innovation, resources, and
entrepreneurial spirit, which are essential for implementing sustainable solutions at scale
and driving economic growth.

For a long time, East African Breweries PLC, EABL, has been a strategic partner to the Ministry
of Environment, Climate Change and Forestry. It has supported the exchange of knowledge,
expertise, and best practices, ensuring that sustainable solutions are grounded in scientific
evidence, practical feasibility, and broad-based stakeholder engagement.

Through our partnership, | believe we have unlocked new opportunities for investment, job
creation, and economic growth.

Together, we can continue to accelerate the transition to a low-carbon economy, promote
circularity and resource efficiency, and contribute to the achievement of national and global
sustainability goals, such as the United Nations' Sustainable Development Goals (SDGs).

Together, we are redefining the relationship between business and society, demonstrating
that economic prosperity and environmental stewardship can go hand in hand.

Itis with great pleasure and a sense of camaraderie that | introduce EABLs 2023 Sustainability
Report to the public. The report emphasises the significant strides made by the organisation
in advancing key environmental objectives. It highlights their commitment to reducing
greenhouse gas emissions, promoting renewable energy, conserving biodiversity, and
ensuring clean and accessible water resources. Furthermore, it demonstrates EABLS
dedication to empowering communities, raising environmental awareness, and integrating
sustainable practices into various sectors of the economy.

At the Ministry, we recognise that a sustainable future can only be achieved through shared
responsibility and collective efforts.
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FROM OUR LEADERSHIP .
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DOING BUSINESS THE RIGHT WAY

ABOUT THIS REPORT

PILLAR 1: PROMOTE POSITIVE

DRINKING

This Sustainability Report 2023, aims to complement our 2023 EABL Annual Integrated Report by providing a detailed overview

of our performance against our sustainability strategy ‘Society 2030: Spirit of Progress. It is prepared in accordance with the GRI

Standards: Comprehensive Option.
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THE GROUP

BOARD CHAIRMAN

l invite you to delve

into the pages of this
report, explore our
achievements, and join
us on this crucial journey
towards sustainability.
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am honored to present to you our third

annual Sustainability Report, detailing

our progress against our 10-year
strategic action plan - Society 2030: Spirit
of Progress. While we are immensely proud
of the achievements detailed within this
report, we also acknowledge that we are
evolving and growing every year in our
sustainability journey.

As we confront emerging challenges and
navigate an ever-changing landscape, we
recognise the importance of continual
improvement, innovation, and adaptive
management. We value the power of
learning, and we will continue to use our
sustainability reporting process to reflect
and build on our existing approaches.

We remain resolute in our commitment
to implementing evidence-based policies,
driving technological advancements, and
nurturing partnerships that accelerate
progress towards our sustainability goals.

Crucially, this report serves as a platform
for transparency and accountability.
We believe that open dialogue and the
exchange of knowledge are fundamental
to fostering trust and engagement with
our stakeholders.

It is through this shared understanding
that we can harness the collective power
to overcome obstacles, shape policies, and
create transformative change.

We extend our gratitude to the dedicated
individuals, organisations, communities
and governments who continue to walk the
journey with us. Withoutyour collaboration,
passion, and unwavering commitment to
our causes, our achievements would not
have been possible. Together, we have laid
the groundwork for a more sustainable
future—a future in which communities
prosper, nature thrives and generations
to come can inherit a healthy and
resilient planet.

| invite you to delve into the pages of this
report, explore our achievements, and
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While we are

immensely proud of the
achievements detailed
within this report, we
also acknowledge that
we are evolving and
growing every year in our
sustainability journey.

We value the power of

learning, and we will

continue to use our
sustainability reporting
process to reflect and
build on our existing
approaches.
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join us on this crucial journey towards
sustainability.

Together, let us keep marching
forward, driven by the shared vision
of a harmonious coexistence between
humanity and nature—a future in which
our legacy is one we can be proud to pass
on to future generations.

U fhofo G-
Glers, 0BF

Group Board Chairman




THE GROUP

MD & CEO

Our top management team
is going through a unique
programme called Leading
Sustainable Corporations in
partnership with the Oxford |
Said Business School. "

ur sustainability strategy, Society 2030: Spirit priorities: Promote Positive Drinking - changing

of Progress, is deeply ingrained in our long- the way the world drinks, for the better, Champion

term business strategy and its ambition Inclusion and Diversity — creating an inclusive and
aims to make a positive impact on people and the diverse culture for a better business as well as Pioneer
planet everywhere we live, work, source and sell. At Grain-to-Glass Sustainability — preserving the natural
the heart of Society 2030: Spirit of Progress are three resources we all depend on.
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We are leveraging partnerships to support
our Society 2030: Spirit of Progress
objectives. EABL joined the Africa
Business Leaders Coalition (ABLC) at the
COP27 Summit in November last year
and became a signatory of the Climate
Statement. The statement is signed by
fifty six African companies from a range
of sectors and incudes commitments
around climate adaptation and resilience,
and a just transition and mitigation. One
of our most significant achievements on
climate adaptation and resilience is the
operationalisation of biomass plants in
Kampala, Kisumu and Nairobi, which has
brought us to the point where we are
mainly using renewable energy in our
operations.

Moreover, we are committed to enhancing
our staff capability. We have made
strategic investments in education and
training across the organisation to ensure
that sustainability principles are well-
understood and successfully executed.
Further, our top management team is
going through a unique programme
called Leading Sustainable Corporations in
partnership with the Oxford Said Business
School.This programme has helped leaders
to not only understand Sustainability but
also actively advocate for and lead it in
their different departments.

The progress against our Society 2030:
Spirit of Progress goals is defined by
key performance indicators that drive
accountability and is reported through
our annual Integrated Report as well as
our separate Sustainability Report. | am,
therefore, happy to present our third
annual Sustainability Report, showcasing
our organisation’s commitment to building
a more sustainable future.

| extend my appreciation to all our
employees, whose passion and dedication
drive our sustainability initiatives forward. |
also express gratitude to our stakeholders
for their trust, support, and invaluable
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We have also made
strategic investments in

education and training
across the organisation
to ensure that
sustainability principles
are well-understood.
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input. Together, we will shape a
sustainable future that not only benefits
our organisation but also contributes
to the well-being of society and the
preservation of our planet.

Orpre Lnrapu, (hPH

Group MD & CEO




THE KBL
MANAGING DIRECTOR

Furthermore, this year we
concluded the successful
pilot of Project Rudisha,
through which we aim to
run a sustainable glass
collection operation in
our Spirits business.

“

e are the first generation to feel the
effect of climate change and the last
generation who can do something
about it.”
- Barack Obama, Former US President

| am delighted to present our third annual
Sustainability Report to the world. We in KBL are

proud of the strides we have made in integrating
sustainability into our business practices, fostering
social impact, and preserving the environment. We
recognise that our operations have directand indirect
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impacts on the environment, communities,
and the economy and as such, have
embraced sustainability as a core value,
shaping our decisions, strategies, and
actions. Environmental stewardship lies
at the heart of our sustainability efforts.
We are dedicated to reducing our carbon
emissions, conserving natural resources,
and promoting sustainable practices
throughout our value chain.

Through renewable energy investments,
waste  reduction programmes, and
responsible sourcing, we aim to contribute
to the preservation of Kenya's natural
beauty and combat climate change.

Our production sites are almost 100% net
zero, since we installed biomass across our
operations. In the last six months, since
January 2023, we have been producing our
beverages mainly from renewable energy,
with our biomass boilers at our Kisumu and
Tusker plants, the latter in Nairobi, running
at over 97% renewable fuel.

Furthermore, this year we concluded the
successful pilot of Project Rudisha, through
which we aim to run a sustainable glass
collection operation in our Spirits business.

We will make the shift from one way glass
use to a returnable spirits glass model.
Rudisha will help us reduce our Scope 3
emissions, value chain emissions, which
are the majority of businesses’ total
greenhouse gas (GHG) emissions. The
other benefits of the project will include
reduced water and energy consumption,
reduced contribution to landfills and
reduced cost of business. Additionally, the
project will provide jobs to people who
will collect, wash, sort, and return the glass
bottles to us.

Project Rudisha demonstrates our
awareness and understanding of the
interconnected nature of sustainable
practices, and we look forward to the next

phase of the project.
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289,542

KBL significantly
surpassed our annual
targets on our SMASHED
programme, reaching
289,542 students with
messages on the dangers
of underage drinking.

We also significantly
surpassed our Water
Replenishment targets,

achieving an outcome of
268,013 cubic metres.
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Additionally, this year KBL significantly
surpassed our annual targets on our
SMASHED programme, reaching 289,542
students with messages on the dangers
of underage drinking. We worked closely
with partners such as the Ministry
of Education, the Teachers Service
Commission, and various secondary
schools across the country to achieve
this. Furthermore, we continue to sustain
and develop our partnership with the
National Transport and Safety Authority
(NTSA) to educate and sensitise road
users on responsible drinking to enhance
road safety in Kenya. We also significantly
surpassed our Water Replenishment
targets, achieving an outcome of 268,013
cubic metres, compared to a target of
221,948 cubic metres.

Also unique was our approach to
implementing Inclusion and Diversity
during the year. We ran an all-women
smallholder farmer training to not
only train the women farmers on good
agricultural practices, but to also discuss
gender and social norms prevalent in the
smallholder farmer communities.

At KBL, sustainability is not just an
aspiration but a driving force that propels
our organisation forward. True leadership
lies in integrating sustainability into our
DNA, empowering our teams to think
creatively, and nurturing a culture that
values purpose-driven action. Together,
we can build resilient organisations that
drive positive change and create a world
we can be proud to leave behind.

[hoste Gl

KBL Managing Director
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THE SBL
MANAGING DIRECTOR

We are passionate
about engaging

in projects and
activities that drive
real, tangible and
long-lasting impact.

he time is past when humankind thought
it could selfishly draw on exhaustible
resources. We know now the world is not a
commodity.”
- Francois Hollande, Former President of France

On behalf of Serengeti Breweries Limited (SBL),
| am pleased to share our contribution to EABLs
third annual Sustainability Report. In Tanzania, we

are blessed with rich natural resources, diverse
ecosystems, and vibrant communities. However,
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we also face significant environmental
and social challenges that require our
immediate attention and collective action.
As a responsible corporate citizen, we
recognise the importance of preserving
our environment, uplifting communities,
and promoting sustainable practices that
benefit present and future generations.

We are passionate about engaging in
projects and activities that drive real,
tangible and long-lasting impact. In
support of this, we have made some
thoughtful investments this financial year
to ensure that we continue to scale our
initiatives. For example, we injected Tsh.
380 million to fund the renovation and
construction of the Kwamizi water dam in
Handeni District, Tanga region.

The project, which is being implemented
in partnership with Water Aid and the local
government, has a capacity to hold 108,800
cubic metres of water and provide clean
water to 2,000 men, women and children
of Handeni District. This is particularly
impactful as, according to latest research
by the World Bank, in 2023, only 61% of
households in Tanzania currently have
access to a basic water-supply, 32% have
access to basic sanitation, and 48% have
access to basic hygiene. As a business that
strives for positive impact, improving water
access and availability for our communities
is a priority action for us.

In addition, this year we partnered with the
Ministry of Agriculture and the Foundation
for Disability Hope to empower over 100
persons abled differently (PADs) through
agricultural and business training in
Dodoma. 50% of the participants were
women, who are historically excluded from
economic opportunities.

There is much more that we have been
working towards in support of Society
2030: Spirit of Progress, our sustainability
strategic ambitions which we detail
throughout the report. The detailed
reporting ties to our commitment, as

2023 EABL SUSTAINABILITY REPORT

100

This year we partnered
with the Ministry of
Agriculture and the
Foundation for Disability
Hope to empower over
100 persons abled
differently (PADs)
through agricultural

and business training in
Dodoma.

The project, which is
being implemented

in partnership with
Water Aid and the local
government, has a
capacity to hold 108,800
cubic metres of water
and provide clean water
to 2,000 men, women
and children of Handeni
District.
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SBL, to transparent governance and
ethical conduct, which are paramount
to our sustainability journey. We value
trust, and we are committed to building
strong relationships with our customers,
employees, suppliers, and communities.

As business leaders, we have the power to
shape a sustainable future. We continue
to use our experience, resources,
and creativity to redefine success by
integrating sustainability into every
aspect of our operations. We remain
committed to create a world where
profitability goes hand in hand with
environmental stewardship and social
progress.

Epirea Flrgpodebechs

SBL Managing Director




THE UBL
MANAGING DIRECTOR

It’s about leaving a
positive legacy for
future generations,
demonstrating that
business can be a

force for good.

" limate change is the single greatest threat Our commitment to sustainability has never been
to a sustainable future, but at the same about ticking boxes or meeting regulations; it's
time, addressing the climate challenge about embracing a higher purpose. It's about

presents a golden opportunity to promote leaving a positive legacy for future generations,
prosperity, security and a brighter future for all.” demonstrating that business can be a force for good,
- Ban Ki-Moon, Former Secretary-General of UN and showing that profitability and sustainability are
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not mutually exclusive but interconnected
drivers of lasting success. This is the ethos
we live by at Uganda Breweries Limited
(UBL).

We have a responsibility within the wider
ecosystem, as Uganda, like many other
countries, faces a range of environmental
and socio-economic challenges that
impact its development and the well-being
of the people.

Addressing these socio-economic
challenges requires concerted efforts
from the government, civil society, and
development partners. It entails investing
in human capital development, improving
governance and institutional capacity,
promoting inclusive economic growth,
and prioritising sustainable development
practices.

In our endeavour to tackle the climate crisis,
| am happy to report significant progress
in our carbon reduction journey. Since
December 2022, we are proud to report
that we have transitioned fully from non-
renewable sources to biomass utilisation,
effectively cutting 95% of our carbon
emissions. We are also tackling our post-
consumer waste. This year, we entered into
a partnership with five peer companies in
beverage production to form an Extended
Producer Responsibility organisation to
manage our plastic packaging waste,
collectively.

We are also cognisant that significant
gender disparities persist in Uganda,
particularly regarding access to education,
employment, and decision-making
positions.

Discrimination and gender-based
violence remain issues hindering inclusive
development and women’s empowerment.
For this reason, we have invested heavily
in championing Inclusion and Diversity,
enabling women to have equal access to

opportunities.

We leverage partnerships to increase the
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95%

Since December 2022,

we are proud to report
that we have transitioned
fully from non-renewable
sources to biomass
utilisation, effectively
cutting 95% of our
carbon emissions.

Among the 202
beneficiaries of the
‘Learning for Life’
programme, 60% were
women, and 10% were

people with disabilities
(PWDs).
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scale and impact of our Inclusion and
Diversity programmes. This year we
partnered with the office of the Luzira
Women Councillor, LC Ill, in March 2023,
to offer agribusiness training and donate
2,000 mushroom gardens to Luzira single
mothers. Women face unique barriers
as a result of structural inequity, and we
sought to reduce the growing income
gaps that put them at a greater risk of
poverty in Luzira.

We also worked closely with the Mayuge
Health Centre and donated a universal
anaesthesia machine with a monitor,
vaporiser, and ventilator.

Furthermore, to address income
disparities, this year we delivered the
Learning for Life programme, our training
initiative that seeks to promote equal
access to hospitality education. Among
the 202 beneficiaries, 60% were women,
and 10% were people with disabilities

(PWDs).

We cannot afford to be passive bystanders
in the face of social inequality. As business
leaders, we have a unique platform and
responsibility to take bold actions, invest
in sustainable practices, and inspire
others to follow suit.

Let’s lead by example, leaving a legacy
of positive impact and showing that
business can be a driving force for
sustainability.

Aratrew Lillmsge

UBL Managing Director




THE GROUP

CORPORATE RELATIONS DIRECTOR
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At EABL, we firmly
believe that by working
together with like-

minded organisations,
governments, communities
and stakeholders, we can
drive meaningful change and
create a lasting impact.

nless we take action on climate change, | am pleased to share our organisation’s commitment
future generations will be roasted, to sustainability and the progress we have made on
toasted, fried and grilled.” our journey. Sustainability is not just a standalone

- Christine Lagarde initiative; it is ingrained in our corporate DNA and

central to our long-term success.
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Our sustainability efforts are driven by a
deep sense of responsibility towards the
environment, society, and our stakeholders.
Through effective corporate relations, we
strive to build strong partnerships with
our stakeholders. We actively engage
with employees, customers, suppliers,
investors, communities, and civil society
organizations to
expectations, addr ess concerns, and align
our sustainability initiatives with their

understand  their

needs.

At EABL, we firmly believe that by working
together with like-minded organisations,
governments, communities and
stakeholders, we can drive meaningful
change and create a lasting impact.
This financial year we have continued to
sustain meaningful collaborations with
our stakeholders and have forged new
relationships that we look forward to
nurturing. For example, we have partnered
with Care International to develop a
Gender Inclusion Toolkit to empower
our communities on the importance
of including women in water projects
leadership committees, thereby further
enhancing the delivery and longevity of
our water projects.

Further, we have continued to make
‘Ambassadors of Sustainability’ out of our
diverse workforce through continued
education and awareness creation of our
sustainability strategy.

To this end, this financial year we held a
unique Sustainability Week for our staff, and
we engaged various external stakeholders,
including those in the entertainment arena,
to bring our sustainability strategy to life in
a more creative and engaging manner. We
cover this in more detail in this report.

Our approach to corporate relations is
rooted in openness and active listening.
We value the feedback and perspectives of
our stakeholders, as they play a critical role
in shaping our sustainability strategy and
actions. By fostering constructive dialogue,
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Through Project Rudisha,
which is geared towards
reducing our carbon
emissions and waste to
landfill by reusing our
Spirits bottles, we have
engaged our distributors
in the collection and
return of used bottles.

By fostering constructive

dialogue, we can build
shared understanding,
identify common goals,
and co-create sustainable
solutions that deliver
value for all.
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we can build shared understanding,
identify common goals, and co-create
sustainable solutions that deliver value
forall.Itis only together and in embracing
the spirit of ubuntu, that we can create
a sustainable future, one that balances
economic growth, social progress,
and environmental stewardship. | am
proud of our achievements thus far and
look forward to the continued journey
ahead, working hand in hand with our
stakeholders to drive positive change.

Trie Lol

Group Corporate Relations Director
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OUR GLOBAL
COMMITMENT

SOCIETY 2030: SPIRIT OF PROGRESS is Diageo's 10 year
action plan to help create a more inclusive and sustainable world.
Building on the legacy of our founders to create a positive impact
in our company, with our communities and for society. It is how
we will continue to celebrate life, every day, everywhere.

WE WANT TO CHANGE THE WAY THE WORLD DRINKS FOR THE BETTER
by celebrating moderation and continuing to address alcohol related harm expanding our
programs that tackle underage drinking, drink driving and binge drinking.

EDUCATE 2222 REACH
BY 2030 Change attitudes %%g%%
05vvards drink drl\inlg of z r 1 0 m £
PEOPLE young people, parents and - g
teachers on the dangers of people with a targeted
drinking underage message of moderation

WE BELIEVE THE MOST INCLUSIVE AND DIVERSE CULTURE makes for a better
business and a better world so we will champion inclusion and diversity across our business, with
our partners and communities, to celebrate diversity and help shape a tolerant society.

We will support a Improving employability
BY 2030 Championing gender diversity with thriving and inclusive  and livelihoods for

an ambition to achieve Championing ethnic diversity withan ~ osPitality sector 2 00 000
ambition to increase representation LEARNIN@ 14
of leaders from ethnically diverse FORLIFE people through Learning for
% \ backgrounds to4 5 0/ DIA;(;EQ\ Life and other skills initiatives
representation of women in leadership roles o

Providing skills people through the
and resources to DIAGEO BAR ACADEMY
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THE PLANET NEEDS WE ALL HAVE A RESPONSIBILITY
SIGNIFICANT TO RESTORE THE NATURAL
p "Pt\“"‘ro SCIENCE-BASED ACTIONTO WORLD ON WHICH LIFE
CREATE A SUSTAINABLE LOW DEPENDS. We'll do our bit by
CARBON FUTURE. So, we g/ eliminating waste from our value
I’ commit to decarbonizing our chain, collaborating with farmers
own operations and to partner " to regenerate landscapes, and
with our suppliers to halve the creating innovative solutions to
carbon in our supply chain. grow sustainably.

WATER IS THE BASIS OF
LIFE AND OUR PRECIOUS
RESOURCE. By 2030, every
drink we make will use 30%
less water than today and by
2026 we will replenish more
water than we use in all our
water stressed areas.

Every drink we make will use

BY 2030 By 2026
30 less C. i Y £U. :
water 150 ‘ g alispastsTore varafcia]

water projects
than today ]

BY 2030 POWERED BY (

ALL OUR OPERATIONS WILL BE:

: o We will partner with our
NET ZERO 1 00 /o suppliers to halve the
carbon in our supply chain

CARBON Renewable Energy

We are providing all
=¢  ZEROWASTE =% 150,000 .

communities with

Achieve zero waste in our direct . . H
operations and zero waste to | ] agricultural skills and SMALLHOLDER FARMERS ‘ 7
landfill throughout our supply chaino_@ resources, Supporting

100% 4w 0, MADE FROM

OF OUR PACKAGING WILL
BE WIDELY RECYCLABLE 60 /O RECYCLED MATERIAL

WE BELIEVE DOING BUSINESS THE RIGHT WAY
CONTRIBUTES TO A FAIR AND JUST SOCIETY.

Iy
. v L 41
All our people are treated In 2014, we signed the UN V\/e work with peers and
fairly and with respect Guiding Principles trade associations
ensuring no one compromises on their on Business and Human Rights committing to to take collective action to bring about
values, and everyone goes home safe and embed a respect for human rights into peaceand justice and build the strong
healthy, every day, everywhere everyone’s working day institutions we all need to thrive
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OUR APPROACH TO REPORTING ON
KEY ENVIRONMENTAL, SOCIAL AND
GOVERNANCE TOPICS

ur ambition is to be one of the best-performing, most-

trusted and respected consumer products companies

in the world. To achieve that ambition, we need to
make sure we are doing business the right way, from grain
to glass. This means thinking about the long-term value and
impacts we create, and the risks and opportunities of our
operating environment and business model.

We aim to be the best that we can be at work, at home and
in the community. We are passionate about our high-quality
brands to suit every consumer occasion and economic level,
and the role they play in celebrating life. At the core of our
approach is a commitment to serving the communities in
which we operate by ensuring alcohol continues to play a
positive role in society as part of a balanced lifestyle: doing so
is good for consumers and good for business.

We believe that our responsibility and influence extend beyond
our direct operations. Our Society 2030: Spirit of Progress
Environmental, Social and Governance (ESG) action plan sets
ambitious goals that support our commitment to shaping a
more sustainable and inclusive business and society. We take
great care in building sustainable supply chains, protecting the
environment and the natural resources we all rely on, and our
commitment to skills development, empowerment, inclusion
and diversity.

Reporting transparently on ESG issues plays a vital role in
delivering our strategy. It helps us to manage ESG risks,
seize opportunities and promote sustainable development
everywhere we live, work, source and sell.

We provide comprehensive and comparable disclosures for a broad range of stakeholders on our ESG progress through:

Strategy - Society 2030.

&)

Our Annual Integrated Report with an entire section dedicated to progress against our ESG

We publish our annual Sustainability Report detailing progress on specific key performance

y | indicators (KPIs) on Society 2030.
&
© We contribute to submission of non-financial information through our parent company
@ Diageo to benchmarking and index organisations throughout the year, including those listed

on the next page.

.y We track sustainability performance internally on a monthly and quarterly basis. We have

vV
vV

developed an integrated reporting system that consolidates cross-functional, non-financial
performance data at market levels, which gives senior internal stakeholders a clear view of
our performance. Our aim is to enable early action to amplify opportunities and address risks,

ensuring we stay on track to deliver our Society 2030: Spirit of Progress strategy.
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Reporting Boundaries

Reporting boundaries are based on the fiscal year 2023, running from 1 July 2022 to 30 June 2023.

Baseline year:

Our baseline year set as the financial year ended June 30, 2020, applies to all of
Q\\@ our Society 2030: Spirit of Progress targets. The baseline data is used as the basis
for calculating progress against our targets.

@)
?' Reporting methodologies are reviewed and updated each year by leadership
teams at different platforms.

Our reporting covers the operations of EABL in the financial year ended June
11—l 30, 2023. Dates refer to financial years unless otherwise stated. The boundaries
for all data disclosed in the Annual Intergrated Report and this Sustainability
Report include the results of the company.

=5 The reporting scope depends, to a significant extent, on the nature of each
= indicator, and we have explained exceptions and limitations of each indicator
v—

in this report.

Reporting Systems:

& —
& —
& —

There are three main systems used for collection, validation and analysis of
reported data.

@ Health and Safety and Human Resources Data: reported at site level using our
global information management systems.

Environmental Data: we collect data on key measures of environmental
performance every year. This is collated and analysed using a web-based
environmental management system.

Denominator for efficiency indicators: to calculate efficiency ratios, we use

litres of packaged product as the standard measure for comparison, because
T T T ] this measures the environmental impact associated with the production of our

products. This is measured by site and aggregated at Group level.
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How we have complied
with the GRI Standards

EABL has reported in accordance with the GRI 2021 Standards with reference to the Nairobi Securities
Exchange (NSE) Guidelines — Mandatory Disclosures.

The material in this report references the following disclosures:

/C:)'—J FOUNDATION @ SOCIAL

GRI 1-1 to 1-8 from GRI 1: Foundation 2021 GRI412-01 to 412-03 from GRI 412: Human Rights

Assessment 2016
@ GENERAL

GRI 2-1 to 2-30 from GRI 2: General Disclosures GRI'404-01 to 404-03 from GRI 404: Training and
2021 Education 2016

MATERIAL TOPICS GRI'405-01 to 40'5—02 from GRI 405: Diversity and
Equal Opportunity 2016

GRI'403-01 to 403-10 from GRI 403: Occupational
Health and Safety 2018

GRI'402-01 from GRI 402: Labour/Management

GRI 3-1 to 3-3 from GRI 3: Material Topics 2021 Relations 2016

@@ FCONOMIC GRI 418-01 from GRI 418: Customer Privacy 2016

GRI'201-01 to 201-04 from GRI 201: Economic
Performance 2016

GRI'205-01 to 205-03 from GRI 205: Anti-
corruption 2016

GRI'207-01 to 207-04 from GRI 207: Tax 2019

@ ENVIRONMENTAL

GRI'305-01 to 305-07 from GRI 305: Emissions
2016

GRI'308-01 to 308-02 from GRI 308: Supplier
Environmental Assessment 2016
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GRI STANDARDS Our Strategic Focus Area

Universal Standards 1 Foundation - - Approach to Reporting - Doing Business the Right
Reporting Principles Way from Grain to Glass
2 General Disclosures - Organisational Profile - Doing Business the Right
- Strategy Way from Grain to Glass
- Ethics and Integrity
°\f . Governance
|-||-||- - Stakeholder Engagement
- Reporting Practice
3 Material Topics - Material Topics and their - Doing Business the Right
Boundaries Way from Grain to Glass
[E) - Management Approaches
- Evaluation of Management
Approaches
Topic-specific standards 200  Economic + Champion Inclusion and

Diversity

- Pioneer Grain to Glass
Sustainability

- Doing Business the Right
Way from Grain to Glass

300 Environmental

- Pioneer Grain to Glass
Sustainability

- Doing Business the Right
Way from Grain to Glass

400 Social

- Pioneer Grain to Glass
Sustainability

- Champion Inclusion and
Diversity

- Promote Positive Drinking

- Doing Business the Right
Way from Grain to Glass
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~
SOCIETY 2030:

SNAPSHOT OF
\PROGRESS 2023 >

POSITIVE DRINKING

We greatly surpassed our annual target to reach
458% 74,000 young people through the SMASHED
campaign by 458% - reaching 338,550 people

401% We also surpassed our annual targets on the Wrong
Side of the Road Campaign — 401% above our target
to reach 18,500 people and educated 74,152 people

29,011,638 people reached with messages of
238%  moderation across our markets. This is 283%
improvement in our performance from last year

i
<.. ..b
)

CHAMPION INCLUSION AND DIVERSITY

47% 47% of our leadership are women

:v/ 115% above our annual target to train 13,000
U ‘V/

115% through the Diageo Bar Academy, we trained
< 14,951

Remain above our Society 2030 target to ensure
57% that 50% of our beneficiaries in community
projects are women — we maintained 57%

2023 EABL SUSTAINABILITY REPORT
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PRESERVE WATER FOR LIFE O

We replenished 398,264m3 of water, 106%
above our annual target demonstrating the
success of our investment in boosting the
water efficiency of our sites

106%

We completed 100% of our water collective
100% action projects, while ensuring that at least
50% of project beneficiaries were women

We continue to improve on water efficiency in
3.3l our operations, utilizing 3.3 litres of water per
litre of packaged product

ACCELARATE TO A LOW CARBON WORLD g;)

A significant improvement in our carbon
emissions, we are now at 28.29 kt CO2e, 55% less

0
35% than 2022. This is largely driven by rolling out our
biomass projects in Uganda and Kenya
. Our sites run on 96.4% renewable electricity for
96.4% our operations
64.86% renewable energy use in our operations

64.86% = 2

— up from 25.8% last year

BECOME SUSTAINABLE BY DESIGN @9

0, . q
97.90% 97.90% of all our plastics used are widely
recyclable, reusable and compostable

200 Launched Project Rudisha, and successfully
JOBS collected 4,000 cases in the pilot and created
200 jobs
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Ensuring a high level of awareness:
The Role of the Board in Sustainability

1. The Board ensures that the long-term sustainability of the organisation is assured and demonstrated

through the senior management’s decisions on the operational aspects of the business.

2. The Board holds the management to account for corporate sustainability performance as a fiduciary

responsibility to stakeholders.
3. The Board makes decisions, reviews and approves the strategy of the Company in relation to sustainability.

4. TheBoard ensures that the business has in place ESG frameworks, and sustainability matters are incorporated

into purpose, governance, strategy, decision-making, risk management, and accountability reporting.

5. The Board also has oversight on execution of the ESG strategy.

A. Documentation of the Board’s Role in Sustainability

a. The Board Charter provides for the Board's responsibility in making decisions, and reviewing and approving
the strategy of the Company in relation to corporate social responsibility and sustainability, ethics, and

environmental stewardship.

b. The Kenya Companies’Act under Section 655 (4) requires company directors to review environmental matters,
and social and community issues that may affect the future development, performance, and position of the

company.

c. The Code of Corporate Governance Practices for Issuers of Securities to the Public, 2015 requires the Board to

put in place ESG frameworks and proposes public disclosure of ESG performance in annual reports.

B. Specific Responsibilities of Board Committees on Sustainability

The Board has four principal Board Committees to which it has delegated certain responsibilities. Each Committee
has its own terms of reference. These are regularly reviewed and updated where necessary. Following each
Committee meeting, the Chair of each Committee provides a full briefing to the Board, including on strategy and

key matters discussed. As ESG is so broad, oversight responsibilities may be split across committees, for example:

a. The Board Corporate Governance (BCG) Committee has ESG as a standing agenda as sustainability is one of
the key pillars of good corporate governance. The BCG Committee makes decisions, reviews, and approves

the strategy of the Company in relation to sustainability.

b. The Board Nominations and Remuneration Committee (BNRC) incorporates ESG priorities into compensation

and incentives.

¢. The Board Investment Committee (BIC) considers ESG-related financing and investment decisions.
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+  Mandated to facilitate the integration of sustainability into our business strategy and support the integration of
ESG factors into our risk management. It is tasked with recommending to the Group CEO a long-term plan for fully
integrating sustainability into our business strategy and ensuring appropriate implementation to achieve Group

level targets.

- Toensure that sustainability is integrated into all business areas and Group functions, and training at departmental

levels was done during the year. Additionally, a Sustainability Week initiative was introduced to further create

awareness on the sustainability strategy and the role of every staff in executing it.

2023 EABL SUSTAINABILITY REPORT '
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MATERIAL TOPICS AND THEIR

BOUNDARIES

OUR MATERIALITY ASSESSMENT PROCESS

Process to determine Material Topics (GRI 3-1)
List of Material Topics (GRI 3-2)
Management of Material Topics (GRI 3-3)

WHAT MATTERS MOST TO OUR BUSINESS AND STAKEHOLDERS

In late 2020, we carried out an in-depth materiality assessment
to determine the environmental, social and governance issues
that matter most to our business and stakeholders. Following
in the footsteps of Diageo, the materiality assessment looked
at external trends shaping EABL's operating environment in the
region and how we can most effectively align EABL's work with
the United Nations' Sustainable Development Goals.

We interviewed many internal and external stakeholders,
analysing their interests and concerns as well as the risks and
opportunities for EABL to ensure that our sustainability work
is focused on achieving the greatest impact and tackling
the issues that matter most. Data for our comprehensive
materiality analysis process was collected using a series of

EABL MATERIALITY MATRIX

We participated in Diageo’s 2019 Materiality Assessment,
leading to the Society 2030: Spirit of Progress Plan. Our
analysis confirmed the importance of several key themes:
promoting positive drinking by encouraging moderation
and tackling the harmful use of alcohol; championing water
stewardship and decarbonisation as part of pioneering
sustainability from grain to glass; and championing inclusion

High

External Stakeholders

Low

Low

EABL Materiality Matrix

02
A
b |0

B L, 0
’ -

Internal Stakeholders

participative, qualitative and quantitative methods, including
questionnaires, one-on-one interviews and focus group
discussions. We applied a snowball sampling technique to
support our stakeholder mapping exercise, and identify
additional stakeholders across our value chain.

The analysis identified 85 material issues, which were then
organised into 11 categories. The findings were collated,
organised and plotted on a materiality matrix (see below) with
each issue positioned relative to the degree of internal and
external stakeholder interest and perceived business impact.
The results emphasise the priority given to issues of occupational
health and safety, compliance and ethics and the primacy of water
and energy use by our business and stakeholders.

and diversity, within our business and in the communities
where we live, work, source and sell.

Our own materiality assessment supplemented Society
2030: Spirit of Progress formulation and helped us define our
independent reporting scope. Those risks considered most
material from a financial and non-financial perspective are
included in our Annual Report.

. * Energy Use &
@ Iﬂ Climate Change

* Water

=N i
(@ Etc;:l;s)hance&

@ @ * Occupational
Health & Safety

(0]o)
@ O00 *Communities
[‘_m * Environment

* Inclusion &

NG

@ @3\@ Diversity

* Positive Drinking

* Raw Materials &
@ % Regenerative

Agriculture

@ Management &
Recovery

/\/I * Circular Econom:
@ |Lﬂ Circular E y

*COVID-19

High
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N

Full materiality Implementation
exercise yearY+1

Materiality 2023 and Beyond:

As we approach the end of our materiality phase, we

Stakeholder

will be conducting further analysis of our material .
dialogue

topics. We have a plan to expand our stakeholder reach,
and collaboratively validate or expand our current list
of material topics.

Implementation Materiality
yearY+3 review Y+2

\/

MANAGEMENT OF OUR MATERIAL TOPICS

We describe our management of material topics in detail, alongside the relevant indicators — performance against Society
2030: Spirit of Progress - including emissions. We include the management approach and evaluation of our additional material
topics under the ‘Doing Business the Right Way’ section. This includes economic performance, tax, supply chain screening, anti-
corruption, human rights assessment, labour / management relations, occupational health and safety, customer privacy, training
and education.

However, effectively managing our material topics involves a systematic and proactive approach that integrates sustainability
considerations into our overall strategy, operations, and decision-making processes.

Here are some key elements to show how we manage our material topics:

Stakeholder
Engagement:

Strategy and
Decision-making:

Identification
and Prioritisation:

We review our identified material

We conduct a thorough assessment
process every three years to identify
and understand the  material
topics relevant to our business and
stakeholders.

We prioritise meaningful stakeholder
engagement. This allows us to gain
insights, build trust and ensure that
our sustainability initiatives address
the needs and interests of our multiple
stakeholders — internal and external.

topics internally, and we integrate
sustainability considerations into our
overall strategy, governance structure
and decision-making process.

2023 EABL SUSTAINABILITY REPORT

Performance
Measurement
and Reporting:

We ensure that our material topics are embedded
within our robust systems for measuring,
monitoring and reporting. Where necessary,
we establish frameworks and key performance
indicators to cover additional topics.

Improvement
& Innovation:

We review our material topics consistently and
ensure that we are updating our understanding
of their coverage across the organisation. We
identify and include opportunities to respond to
emerging risks and stakeholder expectations as
part of our decision-making framework.
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STAKEHOLDER ENGAGEMENT

At EABL we recognise that our success is intrinsically linked
to the relationships we forge with our stakeholders. For us,
everyone who is affected by our business, and everyone
who affects it, is a stakeholder. Our stakeholders range from
employees to investors to corporate partners, and from
consumers to communities, farmers and governments.

Throughoutthe pastyear, we have placed a significantemphasis
on strengthening our stakeholder relations. We have taken
proactive measures to deepen our engagement, broaden our
reach, and ensure that the voices of our stakeholders are heard
and considered in our decision-making processes. In doing so,
we have fostered a culture of collaboration, transparency, and

shared responsibility.

We actively engage stakeholders on local and global levels.
On a local level, employees across our business engage
their colleagues, local government, customers, media and
community groups on issues of immediate concern to them.
On a global level, we talk to investors, customers, suppliers and
multinational organisations such as United Nations agencies
and NGOs.

The table below sets out each stakeholder group and gives
examples of how we currently engage them on all issues,
including sustainability-related concerns.

STAKEHOLDER GROUP MEANS OF ENGAGEMENT

[ ]
Investors

Annual Report
Formal Annual General Meetings

Meetings between investors, senior leadership, and investor
relations teams

Conversations ~ between investors, sustainability
responsibility teams, and investor relations teams

Online communication

and

Employees

Employee policies, processes and guidelines
Employee "Your Voice’ Survey

Team meetings

Employee intranet/newsletters

Forums

Special society/environmental events, e.g. Employee Volunteering
Our Sustainability Week

Staff conferences

Consumers

Consumer carelines

Formal market research

Brand and corporate websites
Social media

Product information on packaging
Advertisement and promotions

Government/regulators

Briefings and direct meetings
Multi-stakeholder forums, events and conferences

Lon?-term partnerships
Public policy discussions and working groups

Local communit
organisations and NGOs

One-on-one meetings or conversations
Multi-stakeholder forums

Education and capacity-building sessions
Ongoing partnerships

Farmers

One-on-one meetings or conversations

Field and factory visits

Workshops with value chain partners

Connecting farmers with finance and agribusiness partners
Media engagement

Other commercial
partners

Annual survey

Third-party supplier audits

SpeakUp helpline

Responses to customer requests for sustainability information
Distributer and supplier engagement forums
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External

Stakeholders

nairobi

securities

exchange
Bl Do ey

Nairobi Securities
Exchange PLC

AGRA

Alliance for a Green
Revolution in Africa

East African Cereals and
Grains Council

East African Business
Coundil

Cereals Growers
Association of Kenya

LAW SOCTITY OF KERYA

Law Society
of Kenya

O

MNetwark Kenya

Global Compact
Network Kenya

CPAK

|
Institute of Certified Public
Accountants of Kenya

The
@ Food and Land Use
=2 Coalition

Food and Land Use
Coalition

KENYA ASSOCIATION
OF MANUFACTURERS

23lg

Kenya Association of

T G TISH CHAMBER Ken\ya Association Manufacturers |_-<_— FEDERATION OF
) — i F of Hotel Keepers & Tho Fias f Erplogens
British Chamber of m Caterers Federation of Kenya
Commerce Kenya The Dy Al of Bt il Employers

LA
KEPSA

DNV AT SO0 AT

Kenya Alliance of Resident
Associations (KARA)

Kenya
Climate
Innovation

Kenya Private Sector
Alliance

Kenya Climate Innovation

KNCCI

KENYA United Nations
Farest Service T D Development
Kenya Forest Service Kenya National i Programme
Chamber of Commerce
& Industry R

National Alcohol and
Beverages Association
of Kenya

mprwrring T Fanath Tately

WRRRETING
I | sociEry

| o e

Marketing Society of
Kenya

Media Owners
Association

Outdoor Advertising
Association of Kenya

Pubs Entertainment
Restaurants Association
of Kenya

Many of which we have worked
closely with throughout the
year to support our Society
2030 Agenda.

N\
)
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External

Stakeholders

TANZANIA

st

Tl Veizw af privi RBCTRY 0 TEVIGAET

Tanzania Private
Sector Foundation

Confederation of
Tanzania Industries

(Y

Tanganyika Law
Society

Media Council of
Tanzania

bridge for change
nsgite,innanate, , s

East African
Business Council

Bridge for Change

National
Environmental
Management Council

ATIE

Tanzania Chamber of

s’ O
Association of Tanza- Commerce, Industry & A HABARI
nia Employers Agriculture s DEVELOPMENT

ASSOCIATION

ukaid

from the British pecple

w
©“WaterAid

V £

\"SAGCOT

Southern Agricultural
Growth Corridor of
Tanzania

Board

Tanzania Forest
Services

Media Owners
Association of
Tanzania

Road Safety
Ambassadors

European

Business Group British Business

Group

SUMATRA

1t e b

Surface and
Marine Transport
Regulatory
Agency

ALLIANCEOMEDIA

Alliance Media

Tanzania
National
Business Council

r2DSE

Dar es Salaam
Stock Exchange

First ,

Climate
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A

|
1
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External
Stakeholders

UGANDA

Private Sector
Foundation
Uganda

Uganda
manufacturers
Association

Uganda Law
Society

Omwmu S /
Cistrmirch & lidalty =
oy W Sl National
&' @ Uganda National Environment
Chamber of Management
FUE Commerce & Authority

Federation of Industry
Uganda Employers

National Agriculture
Research
@ Organisation

Electricity
Regulatory
Authority

East African
Business Council

Uganda Police
Force

Uganda Operation
Wealth Creation

Uganda Marketing
Society

Uganda Alcohol
Industry Association
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Stakeholder
Testimonials 66
Private Sector Foundation

Uganda

“UBL plays a pivotal role in enhancing
Uganda’s environmental and socio-

economic development. Their actions
q q ann and initiatives should serve as an
Nairobi Securities Exchange i i
example for the wider private sector
“The growth of sustainability reporting to be mindful of the impact their
has been remarkable in recent operations have on the environment
years as organisations recognise and similarly make sustainability a
the importance of transparently critical part of their business strategies.”
communicating their environmental, .
. Stephen Asiimwe
social, and governance (ESG) ) .
Chief Executive Officer

performance. EABL continues to
present a comprehensive view of

their non-financial performance in a

consistent way. They recognise the

strategic value of reporting beyond
compliance!”

Kenya Association of

Manufacturers
Geoffrey Odundo, CEO

P “KAM is committed to fostering a culture

o o = .
™ ﬁ- of collaboration and partnership. We
e = 3 \‘? encourage our members to actively seek
.y opportunities for collaboration, engage

-

= in dialogue with stakeholders, and

forge alliances that drive progress and
value creation. Together, we can create
a thriving manufacturing ecosystem
that generates economic growth,
fosters innovation, and promotes social

Capital Markets Authority

“Partnerships are crucial for learning
and capacity-building. They provide

opportunities  for mutual learning,
knowledge exchange, and skill
development. By working alongside our
partners, like EABL, we can broaden our
perspectives, deepen our understanding
of diverse challenges, and strengthen our

and environmental well-being. We

are continuously learning from EABL

and appreciate the knowledge and

leadership that the organisation has
provided.”

collective ability to tackle them.”

Anthony Mwangi, CEO
Wycliffe Shamiah, CEO i ;

Ministry of Water, Tanzania

“I am delighted to see private sectors on the forefront in addressing pressing issues, such as
the inaccessibility of clean and safe water in our communities. It is due to Serengeti Breweries
Limited’s commitment to water projects that the 2,000 residents of Kwamaizi and Kidereko
villages will now have access to free, clean and safe water. | highly commend SBL for funding this
Tsh. 380 million project in a record five months.”

Hon. Eng. MaryPrisca Mahundi, Deputy Minister of Water

2023 EABL SUSTAINABILITY REPORT
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Upper Tana Nairobi Water Fund Trust (UTNWFT)

“EABL has demonstrated its commitment to integrating sustainability at the core of its business

strategies by promoting responsible practices throughout their value chain, and engaging with

stakeholders to foster collaboration and shared solutions. By partnering with UTNWFT and placing
sustainability at the forefront, it is driving positive change and shaping a future that is fair, inclusive,
and environmentally sound.”

Eddy Njoroge, President UTNWFT

Nature Kenya

“One of the best parts of collaboration
with private sector players like EABL is
the mutual exchange of knowledge.
EABL brings innovative solutions and
operational insights to the table, and
we provide the vital context and deep
understanding of the ecological systems
we aim to protect. This synergy has not
only enhanced our projects but has also
fostered a sense of shared responsibility
for the well-being of our environment.”

Dr. Paul Matiku, Executive Director

-

Ministry of Trade and Industry,
Uganda

“Our mission as a Ministry is to develop
and promote a competitive private
sector through accelerating industrial
development and trade diversification for
economic growth. We know that access
to opportunities, skills and resources is
not equal across the board. Through the
Learning for Life programme, UBL has
facilitated and enabled access to skills for

those often left out”

Geraldine Ssali, PS Ministry of Trade

Ministry of Agriculture, Uganda

will shape the future of agriculture and promote sustainable practices.”

Hon. Frank Tumwebaze, Minister

A N

Friends of Karura Forest

“This partnership has not only
demonstrated the positive ramifications
of corporate and community endeavours,
but has also showcased the potential for
positive change when environmental
conservation becomes a shared goal”

Prof. Karanja Njoroge,
Friends of Karura Forest

“Through the Farmers Symposium, UBL demonstrated their commitment to
empowering farmers with the latest knowledge and tools to navigate the challenges
of a rapidly changing agricultural landscape. They have fostered key dialogues that

National Environment
Authority (NEMA) Uganda

“UBL's state-of-the-art facility stands
as a testament to the company’s
commitment to sustainable waste
management, environmental protection
and technological advancement. They
are truly providing leadership and
motivation to the manufacturing sector
in Uganda’’

Dr. Akankwasa Barirega,
NEMA Executive Director
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Accelerating to a Low Carbon World

CONTEXT AND
EMERGING TRENDS

Alcohol can be part of a balanced lifestyle, but if consumed in excess, it can lead to dire
consequences. At EABL, we want to change the way the world drinks for the better by
celebrating moderation and addressing the harmful use of alcohol through tackling
underage drinking, drink driving and binge drinking.

At the same time, illicit alcohol trade, which is operating outside regulation and taxation,
brings about a plethora of adverse socio-economic consequences, including:

« Endangering public health.

« lllicit trade disproportionately affects the poorer and less educated consumers, leading
to more severe consequences for these socio-economic groups.

« Revenue loss for governments — by avoiding official channels and taxation, illicit
alcohol trade deprives governments of valuable tax revenues that would have been
generated through legal sales.

- Harming legitimate businesses — the presence of unregulated alcohol reduces the
sales and competitiveness of law-abiding, tax-paying businesses in the market.

As EABL, we have instituted innovative programmes such as SMASHED and the Wrong
Side of the Road, as well as brand-led initiatives to tackle the dangers of illicit alcohol,
underage drinking and drink driving.

2023 EABL SUSTAINABILITY REPORT
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Accelerating to a Low Carbon World

PROGRESS FROM
2022 TO 2023

e continue to work on refining our reporting frameworks to

We have surpassed
our annual targets on
SMASHED by 458%.

ensure that we are able to capture work that is being done
across the entire business. This year, for instance, we included

the impacts of our brand-led campaigns in promoting positive

drinking.

GLOBAL SOCIETY

2030 TARGET

Scale up our SMASHED
partnership, and educate 10
million young people, parents,

and teachers on the dangers of

KEY EABL
PERFORMANCE | TARGET FOR
INDICATOR F23

People educated

We are 258% above our
Wrong Side of the Road
target.

F21 CUMULATIVE

through 2,245
underage drinking. 74,000 48,690 338,550 389,485
) SMASHED (Uganda)
SDG alignment: 3.5; 12.8; 17.16 )
partnership
it 012 G W 17 500
OO | &P
Promote changes in attitudes
to drink driving reaching five People educated
million people. via Wrong Side
SDG alignment: 3.5;12.8;17.16  of the Road 18,500 N/A 29,729 47,709 77,438
e N 17 x5 programme
i~ CO| &
Leverage Diageo marketing and
innovation to make moderation
the norm - reaching one
. . ) People reached
billion people with dedicated .
with messages
responsible drinking messaging
of moderation 32,000,000 16,000,000 7,577,715 29,011,638 52,589,353

by 2030.
SDG alignment: 3.5; 12.8; 17.16

600D HEALTH 19 e 17 Pmmsars
AND WELL BEING. CONSUMPTION FORTHE GOALS
_/\/\/\ AN PRODUCTION
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Accelerating to a Low Carbon World

HOW ARE WE ACHIEVING
OURTARGETS?

Our Initiatives

Tackling Underage Drinking through the SMASHED Campaign:

SMASHED is an award-winning alcohol education programme, developed by

Collingwood Learning and implemented across our markets. It is an inspiring live
m theatre experience touring schools with interactive workshops for students, resources
for teachers and a parents’ guide. The programme actively measures changed
attitudes in young people who participate through pre and post evaluation surveys.

® ® UBLreached UBL partnered with Topowa Youth Mentoring Organisation in Uganda to

ﬁ? m reach 50 schools across the country. Through this partnership, UBL reached

students 32,922 students.

® © KBLreached KBLreachedatotalof289,542studentswithmessagesonthedangersofunderage

<'ﬁ' 289,542 drinking, working closely with partners such as the Ministry of Education, the

students Teachers Service Commission, and various secondary schools across the country.

SBL reached a total of 16,086 students across 18 schools in Dar es Salaam and
® SBL reached

®

& Tanga, enabled through strong partnerships, including Bridge for Change
161086 Organisation, Temeke Municipal Council, Tanga Municipal Council, Ubungo
students Municipal Council and the Ministry of Education.

o _/

Acting against drink driving by providing responsible messaging through the Wrong Side of the

Road campaign (WSOTR):

WSOTR was developed in partnership with the United Nations Institute for Training and Research
(UNITAR). It is our digital learning experience that helps as many people as possible understand the

47,709 consequences of drink driving. It uses real-life experiences to teach consumers about the dangers

< 7 of drink driving. It involves consumers visiting the platform to have a virtual conversation with drink
driving survivors. Together, we continue to support the second UN Decade of Action for Road Safety.

UBL brought on board influencers during the festive period to push out messaging around the
7,627 campaign, as many accidents are registered during the festive season. As a result of this approach, we

[\ 7 reached 7,627 people.

KBL's WSOTR campaign ‘Sherehe Bila Hasara’educates and sensitises road users on responsible drinking
38,558 in order to enhance road safety in Kenya. In addition, through strategic partnerships, such as the National
g 3 Transport and Safety Authority (NTSA), we reached a total of 38,558 people this year.

SBL continues to explore new partnerships and ways of spreading the positive drinking message. For
example, this year we held a responsible drinking and anti drink driving training session to educate various

1.524 road users on road safety as the country went into the holiday season. The session convened more than 100
/4

motorcycles and Bajaj (tricycle) drivers who were sensitised on the importance of adhering to road safety
N———" measures and avoiding drink driving by the Chief of Traffic and SBL staff. As a result of this and other sessions,
this year we reached 1,524 people, surpassing our annual target to reach 1,000 people.

\ J
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Cultivating strategic
partnerships to enable us to
tackle illicit alcohol trade

UBL partnered with the Private Sector Foundation Uganda (PSFU), and held a dialogue with key stakeholders, including
the Government, to curb the illicit trade in alcohol. UBL also unveiled the ‘Responsible Code of Business Conduct 2023’ in
partnership with the Uganda Alcohol Industry Association (UAIA) to generate an avenue for players in the alcoholic beverage
sector to dialogue and collaborate with sector stakeholders.

PUBLIC-PRIVATE COMMITM)
T0CURB ILLICIT TRADE

o

KBL has been partnering with various industry associations such as Bar Hotels Liquor Traders Association of Kenya (BAHLITA)
and Alcoholic Beverages Association of Kenya (ABAK), among others, to curb the menace of consumption of illicit alcohol.
During the year, KBL, in partnership with the industry associations, ran various education and awareness creation activities in
different parts of the country, including Tharaka-Nithi, Meru, Machakos and Isiolo. The activations included press briefings and
regional radio interviews, as well as working with various influencers to push the anti-illicit alcohol consumption narrative.

ar
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Using the Power of our Brands

WhiteCap took an active role in promoting education and
sensitisation of responsible drinking within motorsport

Federation, Rhino Ark Charity and the Kenya Drivers
Association to support:

through participation in several motorsport events,
including Rhino Charge 2022, Lioness Ladies Rally, Kenya
National Rally Championship 2022 season, East African
Safari Classic, East African Mini Classic 2022, and Concours
d’Elegance.

+ A reduced number of accidents related to motorsport
events.

Promote messages of responsible drinking in the
motorsport community.

Increased signage and engagement on responsible

WhiteCap has worked with several partners, including the

o ) drinking within motorsport events.
Ministry of Sports, Culture & Heritage, Kenya Motorsport

Tusker Integrates Messages of Moderation
into Oktobafest

The 2022 edition of the Tusker Oktobafest lived up to its billing as
Kenya's biggest beer festival attracting 41,304 revellers in Meru,
Mombasa, Eldoret, and Ngong Racecourse who came through
to mark the climax of Tusker’s 100th anniversary celebration.
Beer and music lovers were treated to a month of exhilarating
live performances by more than 100 Kenyan artistes drawn from
various regions.

Oktobafest is an ideal opportunity for EABL to leverage our
expertise in consumer insights and marketing to positively
influence attitudes towards moderation. This year, Oktobafest
played an important part in providing a range of businesses with
an opportunity to showcase their products. The event had over

60 vendors who sold a variety of items and services providing
opportunities to young business owners to capitalise on the immense footfall to sell their products and services. This
included food, clothing, body art, jewellery, and make-up booths, where festivalgoers paid to get glammed up for the party.
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ating to a Low Carbon World

Johnnie Walker (JW) is a brand that is best enjoyed
responsibly. We take promoting responsible and
positive drinking seriously by applying responsible
drinking in our digital communication as well as on
ground during Walker Town events/sponsorships.

«  10% of all digital communication messages are
dedicated to moderation messaging.

- All Walker Town events have responsible

READY FOR

HIN CIT

On 16" APRIL, Get KES 500 OFF rides
to & from Carnivore grounds with Little Gah

CARNIVORE GROUNDS GATES OPEN AT 4PM

S

K,
O

drinking messaging on screen and at several
water points. At Walker Town events, we make
responsible drinking fun by partnering with
DRINKiQ and setting up an interactive gaming
booth to educate consumers on responsible
drinking

Johnnie Walker has partnered with Little Cab to
ensure road safety for those attending Walker
Town events and JW-sponsored events.
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Meet some of our leaders

66

29,011,638

Individuals we have
reached across the
region on our digital
channels.

“We have a responsibility to ensure that future generations have an inclusive and habitable world where they can prosper.

The world today has benefited from rapid development that has led to significant improvement in the quality of life we live
and enabled access to global markets. There is, however, a dark side to all the progress humanity has made and continues
to make. We are depleting our natural resources at an alarming rate and negatively impacting the earth’s climate that is
critical to life. Diageo’s ambitious ‘Society 2030: Spirit of Progress’ strategy is designed to ensure that we create an inclusive
and sustainable world by promoting positive drinking, championing inclusion and diversity, pioneering grain to glass
sustainability and doing business the right way.

Skill-full and well-resourced marketing teams build strong brands that engage and excite consumers, providing multiple
reasons for people to prefer them. More and more, consumers are choosing brands that proactively build society be it
through sustainability or social impact. Our brands have strong voices that we continuously leverage to change the way
the world drinks for the better. As part of brand communication planning, we embedded messages on responsible drinking
across all strategic brands for both online communication and also event/experiential activation reaching over 29 million
people across East Africa, with White Cap carrying the positive drinking flag through our partnerships in Motorsport.

We have made strides in championing inclusion and diversity with our overall brand communication being designed to
portray a modern and progressive view of society. Kenya's national flagship brand Tusker has supported the training and
coaching of female content producers and directors, White Cap has sponsored a female motorsport team, Serengeti has
backed the national female soccer team in Tanzania while Johnnie Walker supported Ladies Golf, lending its voice to the
gender pay gap in sport. Chrome Vodka, our mainstream spirits power brand continues to partner with upcoming artists
and creatives through our Street Filosofia campaign, ensuring they get a seat at the creative table while our work with
influencers and content creators has been groundbreaking, we work with over 130 talented people across East Africa, giving
all an opportunity to leverage their talent to earn a living. | am personally committed to ensuring we build an inclusive and
sustainable world. As we build strong commercial brands we will continuously leverage their power to make a positive

Arve Jeyy [hichira

Marketing & Innovations Director, EABL

impact on society.”
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Accelerating to a Low Carbon World

At all Uganda Waragi
brand experiences,
we provide a non-
alcoholic cocktail on
the menu to reinforce
our commitment to
positive drinking.

“As UBL, we are actively partnering with the Ministry of Health to ensure that more awareness creation and education is done
amongst Ugandans who are in the legal drinking age, reminding our consumers that alcohol can be, and should be, part of
a balanced lifestyle. Giving an example of one of our flagship brands, Uganda Waragi, we place key moderation messages
strategically adjacent to water points. In fact, at all Uganda Waragi brand experiences, we provide non-alcoholic cocktails
and water on the menu to reinforce our commitment to positive drinking. We were able to reach 10 million Ugandans with
messages of positive drinking with key online and offline executions.”

Eongy Lospnlirorsa

Former Marketing and Innovations Director for UBL
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Accelerating to a Low Carbon World

Daniel Opolot - Uganda

“I am a 32-year-old IT Specialist
living in Najjera, Wakiso. | am
married and have two amazing
children. Outside my career and
work life, | am very social and
find pleasure in hanging out with
friends. Unfortunately, | have, on
more than one occasion, found
myself on the wrong side of the
road sustaining significant injuries
as well as post-traumatic stress. |
developed a phobia of sitting in a car because of the trauma it caused
me. So, when | drink, | do not drive — it is that serious. | was off alcohol
for a year, plus and nowadays, when | drink, | do it very lightly. If | am
visiting a friend and | get intoxicated, | would rather sleep over and
go home the next day. | have shared my experiences and their impact
on my life through the Wrong Side of the Road platform, which I truly
hope will change lives. | hope that people will learn from the choices
that | have made, and make more responsible decisions. | tell my
friends not to drink and drive because you will never actually know
the moment when one wrong thing will lead to so many wrong things.
So, if you're to drink, don't drive. You can call a taxi or find alternative
ways of getting home"”

Looking ahead to F24:

We have seen great success with SMASHED and the Wrong Side of the Road programmes, and as such, we have revised
our targets: for SMASHED, upwards by 243% from last year’s target of 74,000 across the region, and for Wrong Side of the
Road by 268%.
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